
Pg 5

Pg 6

Pg 2 Pg 1

"Resilience is all about being able 
to overcome the unexpected. 
Sustainability is about survival. 
The goal of resilience is to thrive!"

2020/21  |  2nd Quarter  |  News from April, May, June 2020



Summarised below are some of the key highlights for the financial 
year ended 31 March 2020.

² The Consumer Foods, Retail and Property industry groups recorded a growth in 
profits.
² The Group’s year-on-year performance was impacted by the downturn in the Group’s 
Sri Lankan Leisure business due to the Easter Sunday terror attacks, lower finance income 
as a result of the deployment of cash in new investments and lower exchange gains on the 
Company’s foreign currency denominated cash holding as against the previous year.
² The Group’s Bunkering business recorded a strong growth in profits driven by 
improved margins. SAGT became liable for corporate income tax during the year under 
review, impacting profitability.
² Consumer Foods witnessed growth on account of an improved performance in 
the Beverages and Frozen Confectionery businesses driven by growth in volumes and 
expansion of margins due to a better sales mix.
² The Supermarket business witnessed a strong rebound in profits as it continued to gain 
market share, supported by a notable contribution from new outlets and strong growth in 
customer footfall.
² In the aftermath of the Easter Sunday terror attacks, both the City Hotels sector and 
the Sri Lankan Resorts segment recorded a decline in occupancy and average room 
rates. However, occupancy at our hotels recovered faster than expected with forward 
bookings maintaining an upward trend where occupancy in the peak season was in line 
with the previous year, albeit at a moderately lower room rate. Whilst the tourist arrivals 

Extract from the Chairman’s 
Message on the release of 
the Annual Report for the year 
2019/20- (year ended 31st 
March 2020)

Union Assurance received the internationally acclaimed 
Celent Model Insurer Award for legacy and ecosystem 
transformation at the recently concluded event in 
New York, making the company stand out from many 
global insurers and setting a new benchmark within 
the Sri Lankan Life Insurance Industry on digital led 
capabilities.

Keells entered the top 10 ranking for the first time in the 
Most Valuable Brands list compiled by Brand Finance, Sri 
Lanka and were also the only supermarket in Sri Lanka 
within the top 10. Being awarded the Most Valuable 
Supermarket Brand for the 2nd consecutive year Keells 
also is in the 7th position amongst the strongest brands 
based on the Brand Finance rankings. This capped off 
a successful year for Keells who in July 2019 became 
the first supermarket in the country to commit towards 
reducing their plastic usage and also launched a 
successful campaign highlighting the passion and care 
with which customers were given the very best of fresh 
produce, among many other successful initiatives. 

Chairman’s Message 

(Rs.'000) Recurring EBITDA*

2019/2020 2018/2019**

Transportation

Consumer Foods

Retail

Leisure

Property

Financial Services

4,417,493

3,369,880

5,109,601

2,341,398

567,886

2,999,190

4,563,146

2,894,586

2,890,342

5,301,807

322,774

3,358,809

*EBITDA includes interest income and the share of results of equity accounted investees which is based on 
the share of profit after tax

** Adjusted to reflect impact from SLFRS 16 - Leases, for comparison purposes
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AWARDS 

to the country had recovered close to pre-incident levels, 
developments surrounding the global spread of COVID-19 
derailed this momentum.
² The foundation work of the ‘Tri-Zen’ residential development 
project was completed ahead of schedule. The super structure 
work is currently in progress. ‘Tri-Zen’ recorded encouraging 
sales with 262 apartments sold as at 31 March 2020, 
outperforming the market.
² The finishing works of the ‘Cinnamon Life’ Residential and 
Office Towers are nearing completion whilst the interior works of 
the Hotel and Retail space are on-going.



JKF in collaboration with SAGT, Deutsche Bank and Melstacorp 
PLC supported the establishment of a Molecular Diagnostic 
Laboratory at the National Institute of Infectious Diseases (IDH) 
towards meeting the urgent need of the time to increase the 
testing capacity of Sri Lanka following the COVID-19 outbreak. 

Supporting the establishment of a Molecular 
Diagnostic Laboratory

ELSP goes online 

With the outbreak of COVID-19 and lockdown measures that followed, schools and educational programmes that required the gathering 
of people came to a halt. In order to continue the learning process for John Keells scholars under the English Language Scholarship 
Programme (ELSP), JKF together with Gateway Language Centre recommenced classes online.  From May 2020, students in 11 centres 
out of 19 have commenced online classes via WhatsApp while students in 8 centres that do not have access to online facilities are 
following the programme through study packs and conference calls with teachers. 

Launched in 2004 in collaboration with Gateway Language Centre, ELSP is a long-term project is aimed at enhancing English language 
skills of schoolchildren across the island towards improving their opportunities for higher learning and sustainable employment in an 
increasingly competitive world.

“Teaching in a classroom vs. teaching online is very different since we teachers are unaware of the environment the student is in while the 
online class is going. Amidst all difficulties, the kids come online for the class online and send in images of their work very enthusiastically. 
I hope the online class can help these kids improve their language since they deserve it.” – Ms. Daphne Fernando (English Teacher, 
Muthurajawela centre)
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CSR NEWS 

Keells supermarkets donated PPE to the District General Hospital in Gampaha and the Public Health Inspectors (PHI) in the Colombo 
District. CCS and KFP donated PPE to Medical Officers of Health (MOH) in Pannala, Ja-ela and Awissawella, hospitals in Sandalankawa, 

JKF assisted Government hospitals with the donation of Personal Protection Equipment 
(PPE) to strengthen the safety of the front-liners battling the COVID-19 pandemic and to 
minimize their exposure to the virus. PPE donations were made to IDH and the Teaching 
Hospital at Kotelawala Defense University (KDU), the Homagama Base Hospital with the 
support of CCS and Base Hospitals and PHI in Neluwa and Hiniduma in collaboration 
with TSFL. 

Strengthening the safety of those in frontline servicesCOVID-19 Relief  

Seeduwa and Nawagamuwa and police stations in Pannala, Ja-ela, 
Nawagamuwa and Awissawella.

The PPE requirement for PHI of Peliyagoda, Mabole, Mahabage, Sedawatta, 
Seeduwa, Enderamulla and Avissawella was met by John Keells Logisitics. 
Furthermore, CCS together with JKOA supported the donation of a photocopy 
machine to the MOH office in Kaduwela. 

Stay up to date on CSR activities and awareness 
initiatives 

JKF Social Media Channels 

facebook.com/johnkeellsfoundation
Find opportunities to volunteer – Volunteer Group 
(facebook.com/groups/538949549482001)

John Keells Foundation, as well as different Group companies 
have supported multiple relief efforts including critical 
infrastructure development, strengthening the safety of those in 
frontline services and provision of immediate relief to affected 
communities. 

This collaboration enabled 
a temporary lab facility to 
be operational at IDH from 
29th March 2020 while the 
permanent facility, which was 
declared open on 28th April 
2020.

JKF continues to monitor the situation and plan medium to long-term support 
initiatives relating to COVID-19 in collaboration with Group businesses and 
other stakeholders including Government agencies, NGO partners and 
community-based organizations.



#Togetherathome initiatives by the John Keells Group

The year 2020 started off by posing many challenges to individuals 
world wide especially due to the spread of the novel Coronavirus 
pandemic that saw most of the countries in the world going into 
lockdowns. With very little knowledge and experience on lockdown 
situations, the whole world had to quickly adapt to new changes 
and ensure the continuous flow of daily routines. As the number of 
Covid-19 cases started to increase at a gradual phase in Sri Lanka 
many in the corporate sector, both public and private, were asked 
to ‘Work From Home’, an unpopular concept that seemed to be 
the only solution to ensure unhindered continuation of operations 
within corporates. As the country went into lockdown, all operations 
including the purchasing of daily essentials were heavily dependent 
on online platforms. 

All Business Units with the John Keells Group was quick to adapt to 
the ‘new normal’, which is to continue serving our customers and 
stakeholders while working from home. The teams across various 
Business Units showcased amazing team spirit as they worked 
hard to introduce new digital means to consumers to purchase 
essentials during the lockdown. Understanding the changes in the 
work environment it was essential to ensure the physical as well as 
mental well-being as life continued within the ‘new normal’. With that 
thought in mind the Group Human Resources Division together with 
the Corporate Communications Division were quick to introduce a 
number of online employee engagement activities by introducing the 
‘Together at home’ series. As the 1st step of the series, the Corporate 
Communications Department carried out a social media campaign 
featuring our very own employees engaged in their hobbies during 
the lockdown period, encouraging employees to utilize their time 
productively while ensuring work life balance. 

The introduction of ‘Quarantunes’ that featured six talented singers 
and performers representing various Business Units of the John 
Keells Group, attracted a very keen audience while also contributing 
towards employee engagement during the lockdown. The Instagram 
live event featured Dinuk Gunasekara (JMSL), Veenadhvani 
Lekamge (CHML), Hashan Handapangoda (Walkers Tours), 
Sudeepa Weerasekera (CCS), Amandya Uthpalie (JKF) and Rakbo 
Perera (Octave) was hosted by Shenuka Katukurunda (Corporate 
Communications). 

In line with the ‘Together at home’ series the Group HR Division 
organized a series of Webinars on ‘Mindfulness’, ‘Emotional 
Intelligence when Anxiety kicks in’ and ‘If anxiety kicks in’ with 
industry experts, to remind the employees of taking care of their 

mental health during the lockdown. 

2nd Edition of 
'Quarantunes'

Amandya Uthpalie (JKF) showcasing  her 
singing talents

1st Edition of 
'Quarantunes'

Chitral Jayatilake- CEO of Cinnamon Nature 
Trails gave tips on how to capture the perfect 
photograph

Diyath Fernando (JMSL) shared 
his workout routine

"Mindfulness" Webinar - Dilmi Weerasinghe

"If anxiety kicks in" webinar hosted 
by Githmi Jayatilleke, Group Human 
Resources Assistant Manager

Gayan Dilshan (JMSL) shared his 
workout routine

"If Anxiety Kicks in" Webinar - 
Sindujaa N Selliah 

"If Anxiety Kicks in" Webinar -Hansini 
Gunasekera

"Managing Anxiety" Webinar 
-Shanelle De Almeida

"Managing Anxiety" webinar hosted 
by Shanya Fernando, Group Human 
Resources Executive 

Ridma Withange (Walkers Tours) 
shared her workout routine 

Veenadhvani Lekamge (CHML) 
showcasing her singing talents
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GROUP NEWS

Keells Food Products PLC launched 'MEAT HOUSE’, the all-
new online meat store by Keells Krest & Elephant House. Main 
product categories include – Chicken, Pork, Mutton & Beef in 
fresh meat alongside crumbed savouries, sausages, meatballs & 
other retail products of KFPL. The online platform was launched by 
Daminda Gamlath (President – Consumer Food sector) & Sumudu 
Thanthirigoda (CEO – Keells Food Products PLC) via MS Teams & will 
allow consumers to choose from an extensive range of Fresh meat & 
process meat products.

Keells Food Products PLC

John Keells Stockbrokers 

With dramatic changes over the last few months in both the Sri 
Lankan and global economy, John Keells Stock Brokers hosted a live 
discussion on Microsoft Teams. The event was held under the theme 
'Resilience' featuring Krishan Balendra the Chairman & CEO of John 
Keells Holdings PLC and Gihan Cooray Deputy Chairman & Group 
Finance Director. The discussion covered a range of businesses in 
sectors like ports, logistics, bunkering, property, leisure, consumer 
foods and retail as well as insurance and finance. The investor update 
gave an opportunity to the attendees to listen to a conversation with 
our senior management regarding the effects of the pandemic across 
the group. The audience comprised of few Local Institutional and 
HNI clients. The event was moderated by Navin Ratnayake Head of 
Research John Keells Stock Brokers.

Cinnamon Velifushi Maldives conducted an Inter Department Quiz 
Competition on the 04th/05th/07th/08th of April 2020 on Brand and 
Technical competency, as a learning and development initiative. Upon 
the conclusion of four rounds the Kitchen Department was adjudged 
as the winner while the Housekeeping Department bagged the 
Runner-Up title.

Cinnamon Velifushi Maldives, celebrated the Earth Day 2020 with a 
tree planting campaign with the aim of improving the greenery in the 
island. 

Cinnamon Velifushi Maldives

Lanka Marine Services
On 13th of May 2020 Lanka Marine Services (Pvt) Ltd had the privilege 
of supplying bunkers to the Japanese Naval Vessel “OONAMI” at the 
port of Hambantota. It was a challenging task for LMS to supply 
the vessel during the Covid19 pandemic, however the LMS team 
successfully completed the delivery adhering to strict safety guidelines 
issued by the Sri Lanka government. Bunker barge “MT Kumana” 
attended for this delivery. OONAMI is the second vessel of the 
Takanami-class destroyers of the Japan Maritime Self-Defense Force.”

The team at JKIT was able to assist the team at Keells in the 
successful migration of the SAP IS-R system to the S/4 HANA 
database. The project was brilliantly executed by teams attached to 
JMSL (IT, Finance, Supply Chain, Commercial and Ops), JKIT and 
Deloitte who came on board as an implementation partner. 
The change overall is expected to improve the performance of JMSL’s 
retail system to cater the planned growth of the Keells supermarket 
footprint. With the final phase of implementation, Keells is fully 
equipped with an ultra-modern IT infrastructure landscape to take 
on future challenges. Another key highlight is the fact that this was 
marked as the first ever project to go-live when both the project and 
business teams worked virtually during this challenging time.

John Keells IT

Isuru Gunasekara, EVP, Chief People Officer and Head of Sustainability, 
ERM and Group Initiatives was among the panelists in a live discussion 
on “Careers for Sri Lankan Youth in the Post COVID-19 World” 
organized by the Rotaract club of University of Moratuwa, Rotaract 
club of University of Sri Jayewardenepura and Group HR Processes 
and Systems. 

Center Functions

Mack Air 
AirAsia continued to provide an outstanding customer service 
despite the ongoing pandemic. The team worked tirelessly around 
the clock to assist all customers without excessive wait times. Their 
robust technology and the culture of flexibility enabled the staff to 
efficiently and effectively perform their work remotely. Team AirAsia will 
continue to tailor their approach to meet the needs of all their valuable 
customers.
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GROUP NEWS Cinnamon Hotels & Resorts

The Cinnamon Future of Tourism Virtual Conference was held on 11th May 2020 on the theme Charting 
a Course for Sri Lanka’s Tourism Future. The first ever edition on its virtual platform (Facebook Live) 
hosted renowned speakers known globally for their expertise in the industry - Anita Mendiratta, Special 
Advisor to the Secretary General, UNWTO Representative – CNN Travel, Damian Cook, CEO, E-Tourism 
Frontiers Expert – Post Crisis Recovery, Oliver Martin Partner -Twenty31 Consulting Inc. – Toronto, 
Canada Lecturer at University of Hawaii's Executive Development Institute Programme at the School 
of Travel Industry Management, Dillip Rajakarier - Chief Executive Officer, Minor Hotels Group Chief 
Executive Officer – Minor International, Kimarli Fernando, Chairperson- Sri Lanka Tourism Development 
Authority, Sri Lanka Tourism Promotion Bureau and will be moderated by – Dileep Mudadeniya, Head of 
Brand Marketing, Cinnamon Hotels and Resorts. Vice President, John Keells Holdings.

As a way of saying ‘Thank You’ to Sri Lanka’s courageous healthcare workers, we are offering 
1,000 complimentary full board holiday packages, for two nights at nine of our properties in Sri 
Lanka.

Packages will be distributed based on the nominations received from the Ministry of Health and 
will be valid for use from 1 July to 30 September 2020.

To mark the initiative, Krishan Balendra, Chairman, John Keells Holdings PLC presented the 
Cinnamon Travel Pledge to His Excellency, the President Gotabaya Rajapaksa at the Presidential 

With a reach of 11,738 during the live stream, panelists shared their expertise on key areas such as, the Impact of COVID 19 on the industry  (locally, 
regionally and globally), possible timelines of crisis ending (with suggestions to rethink the strategic focus and framework of quality and contribution 
of leisure and business tourism to the country's sustainable growth and community development), Recovery options post COVID 19 and growth 
projections, destination and property marketing post crisis and best practices adopted to overcome and navigate the current situation.

As the world experiences a global lockdown and forced a majority of the population to stay indoors, Cinnamon Hotels & Resorts invited one and all to 
live vicariously through images and videos of dream destinations in Sri Lanka through the ‘See Now, Experience Later’ campaign.

Elephant House

Elephant House Ice Creams, Sri Lanka’s favorite Ice cream brand, 
had taken yet another step towards providing their loyal consumers 
the opportunity to enjoy their favorite ice creams in the safe confines 
of their homes. The consumer-centric brand launched the delivery 
in partnership with PickMe and Uber delivery during the lockdown 
period to “Spread Happiness” to the entire nation by delivering 
ice cream to the doorstep of the consumer. Elephant House Ice 
creams also had the largest geographical coverage owned by a 
FMCG brand. The brand’s online platform was brought alive with 
the latest introduction of a Facebook chat bot name Dessert Chef. 
The bot provided consumers with delightful dessert recipes to match 
the ingredients they had in stock, helping people to maintain their 
happiness during the lockdown period. Additionally, Elephant House 
Ice cream also held art competitions to uplift and inspire little children 
via their Facebook page which generated heightened consumer 
engagement and attracted many kids to the page.  

CCS together with CICL successfully conducted the very first virtual 
employee engagement event, “Virtual Poson Bhathi Gee” with the 
participation of volunteers. This was broadcasted through MS Teams 
platform and employees across CCS & CICL witnessed the event online. 

5

By posting travel images and videos with the 
hashtag #SeeNowExperienceLater, those who 
have caught the travel bug were able to look 
forward to travelling again post COVID 19. The 
campaign generated an engagement of over 
10,000 world-over showing interest in travelling to 
Sri Lanka. When the time comes, Sri Lanka and 
Cinnamon Hotels & Resorts will remain resilient and 
will work to ensure that visitors will have an inspired 
and experiential stay. 

Secretariat in the presence of the Hon. Pavithra 
Wanniarachchi, Minister of Health, Major 
General (Retd) Kamal Gunaratne, Secretary 
Ministry of Defence, Dr. S. H. Munasinghe, 
Secretary, Ministry of Health, Lieutenant General 
Shavendra Silva, Chief of Defence Staff and 
Commander of the Army, Dr. Anil Jasinghe, 
Director-General of Health Services and Kimarli 
Fernando, Chairperson Sri Lanka Tourism.
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Ensuring customers had access to the products that they need and 
a safe shopping experience has been what the Keells team has 
strived to deliver, with many measures in place to assure customers, 
of the safety at the store, in the supply chain and even the food 
prepared in-store. Meanwhile Keells also donated 2013 essential 
packs to the families of employees who were working at stores in 
the midst of the crisis to ensure the extended Keells family was taken 
care of. Furthermore, transport arrangements were made for over 
750 staff members from all parts of the island to report back to work 
during the curfew period, while ensuring that the necessary social 
distancing and safety measures were maintained as they travelled. 
Keells has also been able to create an income opportunity for 
over 100 deserving individuals as a part of a temporary workforce 
and close to 700 delivery personnel during the lock down.  Keells 
was able to support 300 deserving families including farmers they 
work with in the Sooriyawewa area under lock down, by providing 
Essential packs, while 20 tons of vegetables were donated to the 
IDH, the armed forces and a few charities in late March. Appreciating 
the service provided by the frontline staff 500 KN95 masks were 
donated to the Gampaha District Hospital and more recently, 100 
Personal Protective Equipment (PPE) kits and face shields were 
donated to the Public Health Department for the use of PHI’s. 

Keells wishes to appreciate all the volunteers from throughout the 
group that stepped up during a challenging yet crucial period of time, 
in support of the efforts taken to fulfill the daily essential needs of 
customers across Sri Lanka. Thank you for truly living the values of 
the John Keells group. Each and every one of you have contributed 
towards improving the quality of life for the nation.

Keells

John Keells Logistics reconfigured 
a Distribution Center into an online 
fulfilment center within a span of 
5 days to facilitate the rapidly 
growing demand of essential 
items during the pandemic 
period. This feat was made 
possible through the agility and 
commitment of all team at JKLL.

Mini Vesak Celebrations were held 
across JKLL Distribution Centers 
during the pandemic period. The 
occasion was commemorated 
in a grand style by employees 
despite the challenges, as a result 
of Covid-19. 

John Keells Logistics

Mackinnons Travels 

Celebrating over four decades of excellence Mackinnons Travels 
marked its 49th anniversary on 14th June 2020. Mackinnons has 
been recognized for the hard work, dedication & service quality 
throughout the years despite various challenges faced by the industry 
over the past. 

Plasticcycle hosted a webinar on 4th June 2020, in line with this 
year’s theme for World Environment Day, on Biodiversity Conservation 
Trends Post Covid-19 with renowned Wildlife & Fisheries Biologist 
Vimukthi Weeratunga.

Plasticcycle

With respect to the government’s stay-at-home directive in order to 
stop the spread of COVID-19, the country’s leading property developer 
is using Matterport technology to responsibly and safely provide a 
complete virtual walk-through of specifically the Cinnamon Life two 
bedroomed and the TRI-ZEN dual-key (combination of a one and two 
bedroom unit) apartments; an entirely new concept to apartment living 
in Sri Lanka.
Accessible via laptop, tablet, or smartphone, interested buyers are 
not just afforded a realistic view of the overall layout and proportions 
of each model apartment, but will also be privy to the more intricate 
details of the space.

John Keells Properties
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Tea Small Holder Factories  

Neluwa Medagama, Halwitigala and 
Hingalgoda Tea Factories distributed 
Personal Protection Equipment 
(PPE’s) to the Doctors in charge of the 
Neluwa and Hiniduma Base Hospitals 
and Public Health Inspectors (PHI’s) 
of Tawalama and Neluwa, Galle. The 
PPE’s were facilitated by John Keells 
Foundation.

Halwitigala and Hingalgoda Tea Factories carried out a sanitization 
programme at the Neluwa and Hiniduma Base Hospitals and the 
town areas of Neluwa and Tawalama for the prevention of Covid 
19 25th April 2020 with the assistance of the area Public Health 
Inspectors (PHI).

Neluwa, Halwitigala and Hingalgoda Tea Factories in Galle, conducted 
a Disaster Awareness programme in the Neluwa and Tawalama areas 
on 20th May 2020 for the benefit of the residents and smallholders 
suppliers attached to the factories.

Union Assurance

A virtual town hall meeting with 
the attendance of nearly 300 
employees was conducted via 
MS Teams on the 11th of May, 
covering key business initiatives, 
employee recognition and 
celebrations.

Mr. Jude Gomes (CEO) and 
Mr. Suresh Muttiah (GM 
– HR) represented Union 
Assurance in a Webinar 
organized by Great Place to 
Work titled “Insights from Best 
Workplaces in Sri Lanka.” This 
is the 8th consecutive year that 
Union Assurance has been 
recognized as a Great Place to 
Work.

Union Assurance enabled free 
online doctor consultations 
and many added services 
with the collaboration of oDoc 
for all customers along with 
introducing a Free Covid-19 
Life Cover for all existing and 
new policyholders up to a 
maximum of Rs. 1 Million. UA 
also continues its services via 
online platforms, customer 
portal and 24x7 customer 
service through the hotline 
1330 to further ensure their 
customer’s safety.

Cinnamon Grand Colombo’s Learning & Development team, 
headed by Saranga Mendis, recently organized a digitally enhanced 
competition for Hotel Associates, with the objective of enhancing 
knowledge and to promote engagement in the digitally-driven new 
norm environment. The event saw the participation of 24 Associates 
from different departments in the Hotel. General Manager Dermot 
Gale was also present to share his encouragement. The participants 
used their mobile phone to answer questions, which were generated 
and monitored through an online platform. Conducted during tea time 
at the staff cafeteria, the event was enjoyed by all, and the winners 
received a prize for their efforts.

Cinnamon Grand opened Chutneys, Tea 
Lounge, Coffee Stop, Noodles, Cheers Pub, 
The Lagoon, The London Grill, Tao Chinese, 
and Echo on 27th May 2020. Guests had 
the opportunity to dine at their favorite 
restaurants after the two-month lockdown, 
while operations were carried out while 
keeping with the Government and Ministry 
of Health safety precautions and operational 
guidelines of COVID-19, to ensure the safety 
of guests and Associates alike. In addition, 
QR codes were made available for guests to 
access menus, thus reducing contact in the 
new norm way of operating.

Cinnamon Grand Colombo began 
delivery from the Chutneys, Noodles 
and Echo restaurants, via the PickMe 
Food and Uber Eats apps on 16th 
May 2020. Direct deliveries from the 
Hotel also commenced subsequently, 
offering guests the opportunity to 
enjoy a selected range of their favorite 
dishes from the comfort of their 
homes. A variety of items from The 
Lagoon and the Coffee Stop were 
also added to the offerings.

Cinnamon Grand Colombo
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Cinnamon Lakeside Colombo

Cinnamon Lakeside Colombo began delivery from the Royal Thai 
and Long Feng restaurants, via the PickMe Food and Uber Eats 
apps on 16th May 2020. Direct deliveries from the Hotel also 
commenced subsequently, offering guests the opportunity to enjoy 
a selected range of their favourite dishes from the comfort of their 
homes. A variety of items from ColomBar and Goodies were also 
added to the offerings.

Cinnamon Lakeside Royal Thai, Long Feng, ColomBar, Goodies, 
the Lobby Lounge, and the Library on 27th May 2020. Guests had 
the opportunity to dine at their favourite restaurants after the two-
month lockdown, while operations were carried out while keeping 
with the Government and Ministry of Health safety precautions and 
operational guidelines of COVID-19, to ensure the safety of guests 
and Associates alike. In addition, QR codes were made available for 
guests to access menus, thus reducing contact in the new norm 
way of operating.

John Keells PLC was part of Sri Lanka's 1st ever Digital Tea Auction 
over a period of three days, from the 4th to the 6th of April. The 
e- Auction was initiated by the Colombo Tea Traders’ Association. 
In a historic event, the world's largest single origin tea auction for 
the first time in 126 years deviated from it conventional “out-cry” 
system, requiring the physical presence of the buyers, to move 
into the electronic age, with each buyer engaging in the imperative 
assignment of purchasing tea for processing and export from a safe 
location, without having to travel to a central point and intermingling 
in a crowded environment to do so, due to the prevailing situation 
of the COVID-19 pandemic lockdown. Samples of the teas on 
offer were visually assessed by the tea buyers and duly purchased 
by registering their bids from remote locations, as a consequence, 
circumventing the need to expose themselves to any serious health 
hazards and complying with the social distancing protocol imposed 
by the government.

At the Tea Auction of 16th / 
17th April 2020, an invoice of 
Pedro Estate and sold under 
the Romantic Selling Mark 
"Lovers Leap" which comes 
under the purview of the 
Hayleys Group situated in the 
cool climate of Nuwara Eliya 
established an equal all-time 
record price achieved by Team 
JKPLC at Rs. 1,350/= per kg.

At the Tea Auction of 16th / 
17th April 2020, an invoice of 
Hingalgoda Tea Factory which 
comes under the purview of 
Tea Smallholder Factories PLC 
established an all-time record 
price achieved by Team JKPLC 
at Rs. 1,250/= per kg.

John Keells PLC

Cinnamon Red Colombo began 
delivery from the Flavoured 
restaurant, via the PickMe Food and 
Uber Eats apps on 18th May 2020. 
Direct orders for takeaway from 
the Hotel was also made available, 
offering guests the opportunity 
to enjoy a selected range of their 
favourite dishes from the comfort of 
their homes.

Cinnamon Red opened Flavoured and Cloud Red on 27th May 2020. 
Guests had the opportunity to dine at their favourite restaurants 
after the two-month lockdown, while operations were carried out 
while keeping with the Government and Ministry of Health safety 
precautions and operational guidelines of COVID-19, to ensure the 
safety of guests and Associates alike. In addition, QR codes were 
made available for guests to access menus, thus reducing contact in 
the new norm way of operating.

Cinnamon Red
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Answer all 6 questions correctly and win fabulous prizes!
All you got to do is answer 6 simple questions based on the latest issue of JK Times!
Send in your answers along with your name, BU and contact number to Shenuka.jkh@keells.com on or before the 21st of August, 2020

QUIZ

1

2

3

4 5
6

Which John Keells Group Brand was ranked as 
Sri Lanka’s Most Valuable Brands for 2019 by 
Brand Finance Lanka?

What is the name of the Instagram live 
music session organized under the 
‘#togetherathome’ initiative? 

What is the name of the new online platform 
launched by Keells Foods Products PLC?  

Which Anniversary did Mackinnons Travels 
celebrate on 14th June 2020? 

What is the maximum policy amount offered 
by Union Assurance for the free Covid-19 
cover? 

What was the theme for the 2019/20 
JKH Annual Report?  


